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Introduction
It is not uncommon for teen magazines to get a bad press. They have been variously viewed as poor-quality dross for the undiscerning masses (Alderson, 1968) and as 'ideology purveyors' producing and reproducing a culture of femininity which provides young women with limited and limiting ways of making sense of their experiences (McRobbie, 1978a (McRobbie, , 1978b (McRobbie, , 1981 (McRobbie, , 1991 Tinkler, 1995) . Feminist scholarship has explored the enduring popularity of magazines for women and the ways in which the magazine can be seen to provide a space for the construction of normative femininity (McRobbie, 1996) . Through this extensive literature it is possible to trace key themes in feminist scholarship more generally: a concern with issues of power and subordination, a consideration of the pleasures of femininities and, more recently, a recognition of the 'failure' of identity and the impossibility of coherence at the level of the Subject. Studies of magazines have been marked by two distinct methodological approaches: textual analysis focusing on the magazine and its associative meanings, and audience ethnography exploring the ways in which readers make sense of the text. Studies of magazines aimed at a female readership initially pointed to the many ways in which the stories and features of the magazine format could be bad-for-you, directly connecting the femininity represented in the pages with the oppressive structures and practices of patriarchal society (Coward, 1984; McRobbie, 1978a McRobbie, , 1978b Tinkler, 1995; Winship, 1985) . Further work has suggested the complexity and agency involved in reading practices where pleasure and fantasy can become strategies for the organization and verification of domestic routines and lived experience (Hermes, 1995; Radway, 1984) . Psychoanalytically inflected studies point to the internal fracturing of the psyche and the conceptualization of subjectivity as a site of struggle, suggesting that ideological messages can never be fully conveyed. Valerie Walkerdine's (1990) study of girls' comics explores the relationship of cultural products to the psychic production and resolution of desire. Walkerdine's analysis of Bounty indicates that reading practices involve formations of fantasy where desires take shape and conflicts can be resolved. From this perspective the consolidation of heterosexual relations can be seen as a product of the complex interplay of conscious and unconscious dynamics involved in the constitution of femininity. This paper will focus upon the ways in which magazines aimed at an adolescent female market can be seen as cultural resources for teaching and learning about issues of sexuality. My conversations with young people in school suggest that they are critical readers who engage with text in productive ways. They are aware of the ways in which sexual issues are presented to them through the magazine format. This awareness contrasts and occasionally overlaps with sexual learning in more formal contexts such as sex education classes. The comments of these young people suggest that they have developed a range of strategies for reading, discussing and negotiating these media messages. This paper will consider, first, the place of magazines in the lives of students and, second, the ways in which reading practices are gender differentiated. Finally, the methodological approach of the paper combines the use of ethnographic material and textual analysis to explore the ways in which teen magazines provide a site for sexual learning. The paper suggests that the relationship between school students and magazine readership involves a complex enactment of gendered identities where young people read the material and the messages within the social context of friendship groups and personal experiences.
Methodology
This paper emerges from a piece of school-based research which aims to explore issues of sexual learning in relation to young people. In particular, I consider how secondary school students relate to, utilize and experience issues of sexuality. In this study I seek to explore the ways in which sexuality can be seen to be shaped and lived through pupil cultures where school students actively ascribe meanings to events within specific social contexts. The study aims to look at two key areas in the field of sexuality and schooling; first, the construction of sexual identities within pupil cultures and second, how the school and its students shape the domain of sexuality through the curriculum and the social institution of the school. Teenage magazines and the place they occupy within the lives of school students can be seen as one feature of this study. The research draws upon and uses a wide range of ethnographic research methods informed by feminist methodology, which acknowledge the importance of reflexivity to the research process (Harding, 1987; Hollway, 1989; Stanley and Wise, 1993 (1978a, 1978b, 1981, 1991) Barker (1989) and Hermes (1995) (Foucault, 1976 (Canaan, 1986: 193) (McRobbie, 1981; Winship, 1985) and a move towards the technology of sex where consensual procedures organize and monitor human activity (Foucault, 1976 (Comfort, 1974) . Through the 'Sextalk' feature the language, style and diagrammatic mode of instruction suggests to young women that the route to sexual emancipation lies in the 'doing it' and talking about 'doing it' of male-female fucking. Many young women I spoke to regarded More's up-front, 'over the top' approach to sex as embarrassing, disgusting and 'too much' (Lara). The responses of many young women I spoke with indicate that More! literally is 'too much'; its sexual excesses denote that it is not be taken seriously and requires regulation at the level of peer group interaction. Some young women reported that their parents had banned them from buying More ; while another said she had bought it once and 'binned it' (Joanne). In discussions I conducted with young women, the regular feature 'position of the fortnight' was spoken about in ways which fused embarrassment with a moral discourse of censorship and self-censorship: There should be a lock on the front! In this discussion the embarrassment of the young women can be seen in the half-sentences, laughter and exclamations of disgust which reveal a reluctance to name and acknowledge the topic they are speaking about. My attempt to name and explore the issue in the question, ' Are we talking about position of the fortnight?' produces more laughter and embarrassment which further suggests that More! transgresses the bounds of the speakable for these young women. Catherine and Laura's appropriation of a moral, parental discourse of censorship is illustrative of their distaste of the feature and offers them an unambiguous way of othering this brand of 'sextalk'. In this exchange the young women discursively position themselves as averse to the sexual material of More! and at risk of being tainted by it.
which young women in their study pieced together information from different sources in their search for sexual knowledge (pp. [27] [28] [29] [30] [31] You can see what they're hke in real life rather than just pictures JOANNE:
Yeah, it was in that magazine wasn't it? The Sugar magazine and what to do, so if you did in class you'd know you can do it yourself, you build up a better picture.
In this example, school-based sex education and commercially produced magazines can be seen to work together in a productive way, 'building up a better picture' by providing advice that young women find helpful. Hermes (1995) (Measor et al., 1996; Lupton and Tulloch, 1996; Sex Education Forum, 1997 The boys were dying of embarrassment! (all laugh) RUTH: Yeah, I know, maybe 'cos we read the magazines, they don't read them. Like for us there is a problem page in every magazine, girls' magazine, but they don't have them in the boys' magazines, like football magazines and that -you don't see a problem page -so that's probably why. (Anyon, 1983; Kehily and Nayak, 1996; Lees, 1986; Skeggs, 1991 (1984) and Chris Haywood (1996) 
